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women have poured into the
American workplace—and
now we’re at a crossroads.
Stymied in our efforts to
advance, confused about how
to manage both a full per-
sonal life and a promising
career, women are asking
two questions: “Is it possible?”
and “Is it worth it?” Their
answers will surprise you.

For More’s third annual
workplace report, we part-
nered with the Polling
Company/WomanTrend to
survey women nationwide
about their attitudes toward
their jobs. The responses
make clear that in the search
for balance, women are
sacrificing ambition. When
asked point-blank, 43 per-
cent of women described
themselves as less ambi-
tious now than they were 10
years ago; only 15 percent
reported feeling more ambi-
tious. The exception is
African-American women,
who are twice as likely
as average to say they are
more ambitious.

This shoulder shrug-
ging is not the old opt-out,
when women decided
they’d seen enough and
stepped away politely to
have babies, assuming they
could opt back in later
on. Nor are women slowing
down because they’re
not getting enough help at
home; only 15 percent of
respondents said house-
hold or child-care du-
ties have held them back
in their careers. These
women want to work (only
11 percent say they’d like
to put in fewer hours); they
just don’t want to advance.
A full 73 percent say they
would not apply for their
boss’s job. Why? Thirty-eight
percent say they don’t
want the politics, pressure
and responsibility.

Declining ambition




among women is a trend, says Ellen Galinsky, president
of the Families and Work Institute, which performs na-
tionwide studies tracking workplace issues. Galinsky points
out that though in 1992, 40 percent of women ages 35
to 44 said they wanted a job with more responsibility, by
2008 that figure had fallen to 35 percent. “With the reces-
sion, the threat of terrorist attacks, the natural disasters
we’ve been living through—all of this makes us ask, ‘What
are our values? What’s important to us?’” she says. “And
what I hear people say all the time is, ‘When I'm sick
and in the hospital, my job isn’t going to hold my hand.

While it’s true that jobs have never been tailored to
meet women’s needs, it’s also true that they can be—
and one way is through increased career flexibility. That
may mean working from home or at odd hours; it may
mean compressing your schedule or starting a business.
However you define it, “at the heart of flexibility is
having control,” Galinsky says. “Flexibility means that
you have rights and responsibilities: You have some
right to decide how or when you’re going to work. At the
same time, you are also accountable for doing your
work.” And, no, the recession has not put the kibosh on
the dream of a woman-friendly schedule. “Flexibility
is here to stay,” Galinsky says. “Public perception is that
work-life balance equals the chance to work less. But
that’s not the case. If you give people flexibility, they tend
to be grateful and work more.”

So let’s be clear: Wanting a more flexible career is not
about being lazy, uncommitted or unwilling to work
long hours. “Women take work seriously and want to
be taken seriously at work,” says Meryle Mahrer Kaplan,

a senior vice president at Catalyst, a nonprofit organiza-
tion concerned with women and business. Instead, the
search for a flexible career is about crafting a way of life
that doesn’t require one partner to stay home while the
other works 80 hours a week outside the house. Survey
respondents told us overwhelmingly that career flexi-
bility is what they want: 92 percent say it’s a key part of
finding the right job. Women are finished living to work;
now we want to work to live. Here, the top 10 careers—
with built-in future growth and decent pay—that allow

us to do just that. —Lesley Jane Seymour, Editor-in-Chief

29

SURVEY From June 16 to
How We Did It une 21, 201, the Poliing

Company/WomanTrend
(pollingcompany.com) conducted a nationwide online sur-
vey of 500 women ages 35 to 60 who have at least a col-
lege degree, are employed in a professional job and have
an annual household income of at least $60,000 if single
or $75,000 if married. Sampling controls ensured that a
proportional and representative number of women from
different regions, ethnicities and ages were interviewed.
GREAT CAREERS First, the Polling Company researched
professional jobs that paid a median salary of $40,000, had
potential for high earnings growth and paid women at
least 70 percent of men’s salaries. From that list of 70 oc-
cupations, researchers winnowed out any job that lacked
flexibility, based on descriptions from the Department of
Labor and industry websites. Next, researchers eliminated
jobs that had less than average (13%) predicted growth in
the next 10 years. The resulting list was then ranked.
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PERSONAL
FINANCIAL
ADVISER

® INVESTMENT SPECIALIST

© WEALTH MANAGER
AND PLANNER

MOST EARN $69,050
TOP 10% EARN $166,400

INDUSTRY GROWTH RATE
30 percent by 2018.

WHAT YOU'LL NEED A business
background. You may also
need such licenses as the
Series 7 (to sell stocks and
bonds) or Series 65 (to
charge a fee for your ser-
vices). Membership in the
National Association of
Personal Financial Advisors
also requires three years

of planning experience.
ENTREPRENEUR OPPORTUNITIES
About 35 percent are self-
employed.

© “FINANCIAL PLANNING is still male

dominated, but that’s
evolving,” says Laura Barnett
Lion, 42, a certified fi-
nancial planner who opened
her own firm 12 years ago
in Austin, Texas. Across the
industry, roughly 30 per-
cent of financial advisers
are female—a figure that’s
been rising. “Women have a
competitive advantage be-
cause we listen and under-
stand,” Lion says. “We act
as a sounding board when
important life issues come
up, like, ‘Should T join this
start-up? or ‘Can I retire?’”
Lion works with about
40 clients and has structured
her business so she has
plenty of time for each of
them. “I’ve deliberately
kept a smaller-than-usual
practice so I can provide

excellent service and still
have a healthy work-life
balance,” she says. “I love
that I get to build rela-
tionships with interesting
people. It’s not just about
money and investments; fi-
nancial planning is about
life and understanding
what’s important to each
client so you can help.”
Lion usually works at
home, in a guest cottage on
her property. In this quiet
office space, she can focus
on her clients’ needs via
phone and e-mail—and eat
lunch in her garden. When
necessary, she holds in-
person meetings at an of-
fice 45 minutes away. Lion
can also slip out to the cot-
tage after tucking her kids
into bed. “I once did that
every night for a week
when a client whose father
was dying needed me to
make sure the details were
locked down,” she says. “T
love that I can do an ex-
ceptional job and also be a
good mom and spouse.”
Lion works 40 hours a
week but says the time can
vary depending on her
clients’ needs. She employs
a staff of five, all of whom
work remotely. “I wanted
to hire good people regard-
less of their location, so we
work together by phone
and e-mail,” she says. Ellen
Turf, CEO of the National
Association of Personal Fi-
nancial Advisors, says
many of her group’s mem-
bers have adopted similarly
flexible business models,
outsourcing the paperwork-
heavy parts of the job
to virtual staffers to free
up time for clients. “We
have members who head
down to Puerto Vallarta
for several months and
work from there without
a hiccup,” she says.

JUST OVER HALF of all phar-

P H AR M Ac I ST macists (54 percent) still
fill prescriptions behind

© PHARMACY TECHNICIAN the counter at retail drug-
© CLINICAL COORDINATOR stores like CVS or Wal-
© PHARMACY SERVICES greens, working regular
DIRECTOR hours. But the rest are ex-
ploring a range of more
flexible, vibrant new ca-
reer options, including
providing advanced pro-

MOST EARN $106,410
TOP 10% EARN $131,440

INDUSTRY GROWTH RATE fessional training and con-
17 percent by 2018. sulting for drug manu-
.................................... facturers, health plans and
WHAT YOU'LL NEED Today all the Food and Drug Ad-
pharmacists graduate with ministration. Pharmacists
a PharmD degree, which may also work remotely
generally takes four years for medication-management
if you already have _the services, coordinating
undergrad prerequisites .. .
prescriptions for chroni-

in math and science. You'll . .
also need a state license. cally or seriously ill pa-

.................................... tients who receive multiple
ENTREPRENEUR OPPORTUNITIES therapies from different
Eight percent of female providers. “There’s a big
pharmacists are owners trend toward doing this

or partners in their phar- coordination work by
macies, and a small num- phone and videoconfer-

ber are self-employed as neing s an set your
consultants. The majority CHCINg S0 Yo € 8e? You
own hours and work

are employed by hospitals,
from home,” says Anne

health care plans, retail
chains or other companies. Burns of the American

@15 WEB PROFESSIONAL

O WEBMASTER

O NETWORK SYSTEMS AND DATA COMMUNICATION ANALYST
O SOCIAL MEDIA CREATOR/COORDINATOR

MOST EARN $71,094  TOP 10% EARN $119,070

WHAT YOU'LL NEED A bachelor’s degree in technology or com-
puter science and sometimes a master’s. You may also
need to take continuing education courses.

ENTREPRENEUR OPPORTUNITIES The majority of Web profession-
als are self-employed freelancers or consultants.

WHEN DONNA RILEE, 32, a Web developer and consultant, heads
into work, she doesn’t make a beeline for her cubicle. “Our
office is set up on the ‘hoteling’ model, where you check into
any open desk with your laptop the way you’d check into a

Pharmacists Association.
Starlin Haydon-Greatting,
52, a pharmacist and clin-
ical pharmacy consultant
in Springfield, Illinois,
sometimes alternates 18-
hour days of report writ-
ing with “two-hour days,
because I put in so much
time the day before,” she to convince the administra-
says. “I love being able to tion that we could job-
fit my schedule to my work share to take care of our
flow” From her home, she babies and still get every-
also runs training programs thing done. But we laid the
for pharmacists across the groundwork then—and
state, teaching them—via now those arrangements
videoconferencing tools are expected.” The propor-
like Skype—how to counsel tion of pharmacists work-
patients. “Technology is ing part time has increased

today have created flex-
ibility for this profession,”
says Haydon-Greatting,
who had jobs in hospitals
for 12 years before be-
coming a consultant in 1989.
“I was one of five pregnant
pharmacists working in my
hospital in 1983. We had

changing the way we work,” from 15 percent in 2000 to
she says. “One of my pharma- 21 percent in 2009; the
cists has a diabetic patient mean hourly wage is $52.59.

who often travels to China, Haydon-Greatting loves
so they Skype once a quarter the intellectual flexibility
to review his medication.” her work requires. “Phar-

The increasing variety of macists are good in the
career paths and techno- black-and-white environ-
logical improvements has ment of science and tech-
come hand in hand with a nology,” she says. “And we’re
cultural shift in the indus- also great communicators
try. “The women working and nurturers.”

hotel room,” she says. “We don’t need assigned work spaces,
because most of us work much of the week from home or at
a client’s office”

Today the industry’s real growth is driven by small busi-
nesses; they hire 80 percent of Web professionals, usually on
a contract or project basis. At that end of the field, a strong
understanding of social media is key, since small businesses
have doubled their rate of social media adoption since 2009.

“Web development and social media creation are hot right
now in every industry,” says Bill Cullifer, executive director
of Webprofessionals.org. “If you have these skills, you're in
the driver’s seat. Customers don’t care when you put in the
hours. They just want their project finished on time and on
budget.” Plus, the Web is a great equalizer. “Age might be a
factor at organizations like Google or Yahoo, but small cli-
ents value experience,” Cullifer says.

Rilee says Web-design work appeals most to people who
are super logical and organized. “There’s a lot of informa-
tion, and it can be overwhelming. You have to sort through
and put the pieces together again and again,” she says. “But
it’s rewarding to know you’re making daily life easier for your
clients. And you can’t beat that moment when you push RUN
and your program runs successfully. That’s the best part.”
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PHYSICAL & OCCUPATIONAL
THERAPIST
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MEDICAL
PROFESSIONAL

©® SPEECH THERAPIST
® REHABILITATION-SERVICES DIRECTOR

MOST EARN $66,780 (occupational therapists); $72,790
(physical therapists)

TOP 10% EARN $98,310 (OTs); $104,350 (PTs)

INDUSTRY GROWTH RATE 26 percent (OTs); 30 percent (PTs)
by 2018.

WHAT YOU'LL NEED A master’s or clinical doctoral degree from
an accredited program (three years); in addition, PTs and
OTs must pass national certifying exams.

ENTREPRENEUR OPPORTUNITIES About 15 percent of PTs and 28
percent of OTs are self-employed full or part time.

ATAGE 30, Jennifer Gamboa decided to leave a career in envi-
ronmental public policy and train as a physical therapist. “I
like to solve puzzles,” she says. “Physical therapy is like peel-
ing the layers of an onion. First you resolve a patient’s short-
term symptoms. Then you go further and say, ‘How can we
prevent this from happening again and keep this person free
from injury and pain? ” Helping people as they heal offers
profound rewards and may explain why PTs report a satis-
faction rate of almost 80 percent—second only to members
of the clergy—according to a national survey by University
of Chicago researchers.

Also contributing to that job satisfaction is the fact that
PTs can pursue a variety of career paths, offering flexibility
in different ways. “We treat people from age zero to when
they die; we treat all kinds of injuries and illnesses. You can
find physical therapy everywhere, in huge organizations or
tiny practices,” says Janet Bezner, PT, PhD, deputy executive
director of the American Physical Therapy Association. “I
don’t know that we’ve had to strive for flexibility; this may
just be what happens when the profession is so broad and
our workforce is almost 70 percent female.”

Gamboa now owns a private practice in Arlington, Vir-
ginia, where she employs 30 PTs, massage therapists, acu-
puncturists and personal trainers. She continues to see
patients two days a week and spends the rest of her time run-
ning the business, usually starting work at 5:30 Am so she can
be free by 3 pm to pick up her kids from school. Those hours
aren’t unusual for PTs, whether they provide home care or
work in private practice, hospitals or nursing homes. “We of-
ten have the option of working early or late shifts because
patients may need to be seen before or after their own work-
days,” says Bezner. “We’re a people-oriented profession, and
that translates to our managerial style. I hear that in more-
corporate settings there can be bias against people who work
part time, but that’s not the case with this field.”
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O DENTAL HYGIENIST

O HOME HEALTH CARE
NURSE

O PHYSICIAN ASSISTANT

O CERTIFIED NURSING
ASSISTANT

O REGISTERED NURSE

MOST EARN $62,450 (RN) to
$81,230 (PA)

TOP 10% EARN $91,470 (DH)
to $110,240 (PA)

INDUSTRY GROWTH RATE

22 percent (nurses), 39 per-
cent (PAs) and 36 per-
cent (dental hygienists) by
2018. Subspecialties involv-
ing the elderly are grow-
ing particularly quickly.

WHAT YOU'LL NEED Nurses: a
BS in nursing (four years),
an associate’s degree in
nursing (two to three years)
or a diploma from an
approved nursing program.
PAs: a BS and a master’s

in health science (MHS, 27
to 36 months). Dental hy-
gienists: at minimum, a cer-
tificate or degree from an
approved dental-hygiene
program to work in a pri-
vate practice; a bachelor’s
or master’s degree may

be required for research,
teaching or clinical practice.

ENTREPRENEUR OPPORTUNITIES
In 2010 only 3 percent

of PAs were self-employed;
the rest (along with the
majority of nurses and den-
tal hygienists) were em-
ployed by hospitals and
private practices.

AGNES COMPAGNONE, a 43-year-
old physician assistant
based in Beacon, New York,
worked for two and a

half years in private prac-
tice before launching

An Ounce of Prevention, a

health care-education
company that has since
provided more than
250,000 health screenings
and education services
for companies, schools and
communities around the
country. “I love being a PA
for countless reasons,”
she says. “But I'm most pas-
sionate about the impor-
tance of preventive care,
which can be difficult to
incorporate while practic-
ing as a PA in the current
health care system. My
business lets me increase
public awareness about
common health issues
that are so much easier and
less expensive to prevent
than to treat after the fact.”
When she started her
business, Compagnone
was also planning a fam-
ily and knew that being
self-employed would of-
fer more flexibility. In-
deed, while PAs, nurses
and dental hygienists
have long been able to take
advantage of shift work
(for example, trading three
12-hour stretches for four
days off), experts say this
field’s real flexibility is
in the array of jobs it opens
up. “Yes, we have job
shares and schedules that
let you work and see your
family, but to me the true
flexibility is all the differ-
ent things you can do with
your license,” says Cindy
Lord, a PA practicing fam-
ily medicine in Lisbon,
Connecticut, who divides
her time between seeing
patients and running the
physician assistant mas-
ter’s program at Quinni-
piac University. In addi-
tion to doing research and
teaching, PAs can start
their own clinics in places
that have doctor short-
ages, like Maine’s Outer

Banks or rural Nebraska.
Lord says the ability to
customize how and where

she practices medicine
has helped her keep going.
But burnout does still
happen, especially in hos-
pital settings, which
suffer chronic nursing short-
ages, often leading to
overworked caregivers.
“But nurses are getting
better at articulating what
flexibility looks like to
them,” whether in terms
of career paths, location,
settings or schedules, says
Cheryl Peterson, MSN,
RN, director of nursing
practice and policy for
the American Nurses As-
sociation. “And employ-
ers have to respond because
there is such a need.”
These fields are open to
career changers, who
often are motivated by the
flexible hours, auton-
omy, employment security
and travel opportunities,
says Peterson.

ACCOUNTANT

©® AUDITOR

©® GOVERNMENT COMPLI-
ANCE ACCOUNTANT

MOST EARN $59,430
TOP 10% EARN $102,380

INDUSTRY GROWTH RATE

22 percent by 2018.

WHAT YOU'LL NEED Require-
ments vary by state; most
want you to have at least
a bachelor’s degree (and
sometimes a master’s)

in accounting or a related
field. To become a cer-
tified public accountant,
you may need to pass a
licensing exam.
ENTREPRENEUR OPPORTUNITIES
66 percent of members

of the American Institute
of CPAs are sole practition-
ers; the percentage may
be so high because self-
employment tends to offer
more flexibility than staff
positions in larger firms.

“FAMILY AND CAREER are both
important to me, so I've built
that into how my firm
works,” says Laura Concan-
non, 50, who has owned
an accounting firm in Balti-
more for three years. Any-
one on her team can choose
to work 9 AM to 3 PM to
mirror a kid’s school day or
make up for the longer
hours of tax season by tak-
ing much of the summer
off. And her firm isn’t un-
usual. “With new technol-
ogy, there’s no need to work
insane hours anymore,”
says Concannon. “The com-
puters do our number
crunching now, so our fo-
cus is on client relation-
ships, which is what most
of us find most rewarding”
This trend is set to con-
tinue. “In the next five to
seven years, the flexibility
offered in accounting will
take a big leap in terms of
opportunities to work re-
motely and variable hours,”
says Mary Bennett of the

American Institute of Cer-
tified Public Accountants.
“Everyone is asking for this.
Younger people are saying,
“Yes, I want to telecommute
or take a two-year sabbati-
cal and come back where I
left off’—and providing these
options is helping employ-
ers attract and retain talent.”
A CPA designation also
provides you with the flex-
ibility to work in a field
you’re passionate about and
move among a wide range
of industries (think: casinos,
major-league sports teams,
fashion and finance), since
pretty much everyone needs
someone to do the books.
“This also provides good
job security, because you can
jump from a failing indus-
try, like banking, to health
care, which is booming,”
says Bennett. “Some accoun-
tants chart a clear path
to CFO or even CEQ.” Adds
Concannon: “The oppor-
tunities to steer your career
are really endless.”

WRITER © TECHNICAL WRITER
© WEB MULTIMEDIA SCRIPTWRITER

MOST EARN $53,070
TOP 10% EARN $106,630

INDUSTRY GROWTH RATE 15 percent by 2018. There is particu-
larly strong growth in online publications, newsletters and
websites.

WHAT YOU'LL NEED Good Web skills and excellent contacts in
your target market.

ENTREPRENEUR OPPORTUNITIES The majority are self-employed.

“WRITING ISN'T a 9-to-5 job, so you learn to bring your lap-
top almost everywhere,” says Wendy Toliver, 38, an author
of three young-adult novels who also ghostwrites how-to
and decorating books, does freelance corporate copywrit-

ing and editing, runs a writing camp for children in Eden,
Utah, and keeps up two popular blogs. “I’'ve done some of
my best writing on bleachers and in cars.” But the lifestyle
isn’t for everyone. “You need a thick skin, because there
is lots of rejection; patience, because the publishing pro-
cess can take months; and discipline, because nobody will
stand over you and make you write,” Toliver says.

You also need a strong Web presence. For writers, the
Web is important in three ways: First, despite the pro-
liferation of content farms (which pay very little), there
are still many sites that pay well for good writing. And
since these sites often demand less reporting and fewer
revisions than print publications, they can be lucrative.
Second, writers who run vibrant blogs with engaged au-
diences can bring in money through advertising, sponsors
and spin-off projects like books, e-books and magazine ar-
ticles. Finally, a website is a crucial marketing tool that
allows you to promote your work and attract new clients.

“The future of content is specialized and digitized,” says
Sreenath Sreenivasan, professor of digital media at Co-
lumbia Journalism School. “As a writer, if you’re on top of
those trends and you combine traditional skill sets with
newer skills, youw’ll have new opportunities.”
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S |3 MANAGEMENT
ANALYST

® MANAGEMENT-DEVELOPMENT CONSULTANT
® HUMAN RESOURCES INFORMATION-SYSTEMS ANALYST
© INFORMATION SPECIALIST

MOST EARN $73,570
TOP 10% EARN $133,850

WHAT YOU'LL NEED People skills, business expertise and train-
ing. Depending on your field, an MBA and/or certified
management consultant (CMC) designation (awarded to
qualified candidates after six to 12 months by the Institute
of Management Consultants USA) may help you get hired.
ENTREPRENEUR OPPORTUNITIES 73 percent of management con-
sultants are self-employed or work for small firms of five
people or fewer; the rest are employed by large consulting
firms, which offer significantly less flexibility.

“THE BEAUTY of management consulting is that you can come
to it from any area of business where you’ve been success-
ful, as long as you’ve had some training in consulting skills,”

> SOCIAL WORKER

says Drumm McNaughton, chair emeritus of the Institute of
Management Consultants USA. “This business boils down
to you sharing your expertise and advice—for a fee. You need
excellent listening and communication skills, plus an under-
standing of how to build a sustainable consulting practice”
if you want to work for yourself.

Loraine Huchler, 50, of Princeton, New Jersey, spent six
years testing military-aircraft engines and eight years design-
ing chemical products and usage guidelines for a Fortune 500
company. Thirteen years ago, at age 36, she decided to launch
her own consulting practice. “My husband is older than me
and took early retirement, and I have an elderly mother-in-
law who needs some help,” she says. “I had no interest in giv-
ing up my career, but I wanted to spend more time with them
than a corporate schedule allowed.” Huchler now consults for
manufacturing clients all over the United States and Canada
and spends 50 percent of her time on the road; she admits she
puts in 20 percent more hours now that she’s the boss.

For Huchler, flexibility hasn’t meant working less. In-
stead, owning her own business has meant she has more
control over her schedule and the freedom to work remotely.
She earns more than her old corporate salary, and every few
years she and her husband take several weeks off to travel.
Last year they spent three weeks in France. “This is not a
profession you do while you're waiting for your next job
or to extend your earning power in retirement. You really
have to be the rainmaker,” she says. “But I get to come in and
make lasting changes for my clients. That’s what drives me.”

© HOSPICE SOCIAL WORKER
© ASSISTED-LIVING SOCIAL SERVICE DIRECTOR

© PALLIATIVE-CARE SOCIAL WORKER

MOST EARN $41,880
TOP 10% EARN $66,430

INDUSTRY GROWTH RATE

16 percent overall by 2018;
almost 20 percent in
parts of the field related
to mental health and sub-
stance abuse.

WHAT YOU'LL NEED

A degree in social work
(BSW or MSW; one to
three years, depending on
the program).
ENTREPRENEUR OPPORTUNITIES
15 percent of social work-
ers report operating a solo
practice, which offers the
most control in terms of
schedule and the kinds of
clients you specialize in.

FLEXIBILITY IS ingrained

in the field of social work
because employers know
it’s the number-one way to
avoid burnout in jobs that
can take a heavy emotional
toll. “T've set my own hours,
had generous vacation time
and options to work from
home in almost every job
T've had,” says Maureen
Rigney, 52, who went back
for her MSW at age 30

and worked in community
mental-health programs
and on crisis lines before
landing her current posi-
tion counseling lung-cancer
patients for a nonprofit

in Washington, D.C. “We’re
empowered to take care
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of ourselves because that’s
essential to taking good
care of others.”

Some social workers
are now opening their own
counseling practices or
working with cause-based
social-justice organiza-
tions. “You can go right into
the flexible work envi-
ronment of your choice;
there’s no expectation
of having to pay your dues
first through grueling
hours,” says Mercedes
Bern-Klug, PhD, an asso-
ciate professor at the
University of Iowa School
of Social Work. “You're
never stuck. Social workers
can change their settings

every five years, because
those core skills translate,
whether you're organizing
farmworkers, counseling
foster kids or working at the
U.N.” The field is wide
open to career changers,
since emotional maturity
is essential to doing the job
well. “T have many non-
traditional students in their
thirties, forties and fif-
ties,” says Bern-Klug. “Any-
one who has worked with
people, whether as a teacher
or a Realtor, has valuable
life experience for this field.
Social workers know that
it’s a privilege to be able to
help people when they
need it the most.”
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PUBLIC RELATIONS SPECIALIST

O PUBLIC RELATIONS
CONSULTANT

O PUBLICIST

MOST EARN $51,280
TOP 10% EARN $97,910

INDUSTRY GROWTH RATE 24 percent by 2018; growth is especially
strong in advertising, social media, international relations.
WHAT YOU'LL NEED Top-notch communication skills. The Pub-
lic Relations Society of America offers a credentialing pro-
gram, but it’s not required for most jobs.

ENTREPRENEUR OPPORTUNITIES Many publicists spend a few years
at a corporate PR firm before starting their own companies.

25% of WOMEN.

- career
4o SUICIDE.

o4

PERCENT

say other
WOMEN have
NEVER
helped them
ADVANCE in
their
careers.

MICHELLE TENNANT NICHOLSON, 42,
a public relations consul-
tant based in Asheville, North
Carolina, likes to fit some
white-water kayaking or a
quick hike into her work-
day. “We live a few minutes
away from a national park
with great rapids, so I tend
to plan my schedule so I
can go play when the sun is
out,” she says. “I do sched-
ule 40 hours of work each
week, but I'm hired for
the results I produce. If T
produce those results
quickly, I work less. I have
complete freedom in
terms of how I use my time.”
Her clients have been
featured in the Wall Street
Journal and on Dr. Phil,
but Nicholson is quick to
emphasize that in PR,
“you’re only as good as your
last placement. And if
you can’t handle urgent
deadlines and lots of de-
tails, this is not your field.”
The profession is rela-
tively barrier free for new-
comers, since it doesn’t
require a specialized degree.
A communications, mar-
keting or sales background
is useful, as are Web ex-
pertise and language skills
(to help operate in a global
business environment).
“Your best strategy is to find
amentor who can teach
you the ropes and help
you figure out your niche,”
Nicholson says. If you're
passionate about your cli-
ents and their stories, the
rest should fall into place.
“The rewards of this job
get me out of bed excited
each day,” she says. “I
love that I get to counter-
act the bad news everyone
complains about by shar-
ing good news that makes a
difference for people’s
health, careers and family
relationships.” @




